You don't set out to build a wall.
You don't say, 'I'm going to build
the biggest, baddest, greatest wall

that's ever been built.'

You don't start there.

You say, 'I'm gonna lay this brick
as perfectly as a brick can be laid.'

You do that every single day.

And soon you have a wall.

Wil Sanith

3 Things That Matter

1 - Mindset
2 - Generating Calls

3 - Making Calls



What We’re Going To Cover

* Buyer Retargeting Ad
e Targeting The Right Audiences
* Creating the Buyer Retargeting Lead Form
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